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Promo Interactive
Innovative marketing agency

Client promotion services in all new channels 

of communication: internet, mobile space, 

multimedia
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We are the unique Russian marketing agency, 

capable of carrying out operations 

of any complexity 

without outside help. 

Act on the advertising market since 1997.

Promo Interactive
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Promo Interactive mission ïthe search for, and implementation of innovations, 

creatively different solutions in the area of marketing communications. 

We offer our clients:

ideas which stand out against a general background;

solutions which take into account the most prospective media and technology 

tendency;

results which are fully adapted for defined tasks and are the most effective.

Over the last ten years we have created:

A team capable of launching and supporting complex projects;

The technological basis for fine-tuning the most difficult scenarios in all 

interactive and traditional media;  

Examination to provide effective marketing scenarios including new ones 

uncertified in our market scenarios 

OUR APPROACH IS AN EFFECTIVE AND 

ACTIVELY DIFFERENT WAY OF WORKING 
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Three waves of innovation 

New scenarios in 

marketing 

communications: 

entertainment, viral 

marketing, 

community building 

and others 

New technologies: 

WAP, JAVA, 

Bluetooth and others.

New marketing 

channels: internet, 

mobile space, 

multimedia 
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13 years of presence on the market, earned expertise, technological base, 
resources of other companies in holding company Next Media Group allow us 
to provide the following range of services:

Á New media consulting and marketing research

Á All the range of web sites production 

Á Design of new brand styles

Á Multimedia development

Á Audit, creation, and optimization of the web sites

Á Mobile marketing development and performance

Á Creation of new technological solutions in marketing environment

Á Holding and technical support of BTL-actions

Á Creation of original promotional formats, including creative entertainment 
and content projects for advertising

Our services
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Agency has more then 70 employees on board.

Development Dept. (30)

Media Dept (4)

Research Dept (2).

SEO and SM Dept (3)

Creative Dept (2)

Accounts Dept (15)

Financial Dept. (5)

Administration and Management (10)

We occupy 2 floor office near Smolenskaya metro (Spasopeskovskiy per. 7\1)

General facts
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We offer our customers:

Åideas that really stand out

Åsolutions that employ the most perspective trends in digital advertising.

Åresults that meet their business objectives and maximize marketing merit.

We have:

Åa solid team competent to develop complex projects;

Åa strong technological base that allows to implement 360 degrees strategies in 

interactive and traditional media;

Åexpertise implementation of marketing scenarios, including those new to the 

market.

Our streinghs 
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Our history 

Eugeniy Atin

Promo Interactive General Director

In 2002, graduated Moscow State Technical University 

named after Nikolai Bauman. Has Master's degree in 

çInformation Processing Systems and Management 

Systemsè. Worked for McKinsey&Co, eMAX, DOT. 

Worked as project manager. Also participated in 

conception and implementation of over 200 projects 

relating to construction of automated systems for 

enterprise management an EBsystem development. Has 

been with Promo Interactive since 2003. Prior to June, 

2007 was Head of Internet Solutions Dept. 

Timophei Bokarev

Next Media Group President

Graduated Moscow Institute oʘ 

Radiotechnology, Electronicsand Automation

Technology. One of the founders of Russian

Internet advertising market. Currently,

considered as ñguruòin innovational marketing.

A founder of Promo Interactive agency, aco-

founder of PlayMobile and Next Media

Entertainment. In 2004, became CEO of Next

Media Group Holding
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Our history is 10 years of pioneering. 

Å1997 ïfirst internet advertising agency founded in Russia

Å1999 ïfirst-ever Flash banner at the Russian market

Å2000 ïthe publishing of "Internet Advertising Encyclopedia" -Russia's first book on 

internet marketing which had been an ABC of that time for many of those who 

have since become prominent internet professionals

Å2000 ïlaunch of rich-media ad format at the Russian market

Å2002 ïfirst-ever SMS promotional campaign in Russia

Å2003 ïwe conducted first ever Mobile Marketing seminar in Russia

Å2005 ïfirst-ever BTL campaign using Bluetooth technology in Russia

Å2007 ïWe published first ever anthology of internet folklore "Pyatnizzoñ. It is a 

unique digest of viral content .

Å2009 ïWe started channel retranslation on web and wap platform

Å2010 ïWe started new trend -e-commerce ïonline-shops production with online 

and offline components. We started new trend in social media: application for 

brands promotion and started trend of Leads in media Campaigns

Our history 
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INTERNET AND MOBILE SOLUTIONS 

Sukhoi SuperJet100 Site

Photorealistic 3D-

models have helped to 

perform the possibility of 

building domestic 

aircraft effectively 

Mobile photography LG 

WOW competition

Unprecedented in 

Russia, the number of 

ballot papers for the 

contest was over 

12,000

Pall Mall club 

Game-portal turned into

social network for cigarette

customers. Over 20

thousand people

registered with passport

data

Chocolate 

«Vdohnovenie» campaign

The culture has never 

been so popular before: 

Over 60 thousand 

participants in two months

Audit, development, optimization  

Corporate and promo sites 

Intranet and extranet systems 

Infotainment projects (games, content, etc.) 

Mobile projects 

Learn more on  http://portfolio.promo.ru

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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ADVERTISING ON THE INTERNET AND WAP-SPACE.
INTEGRATED CAMPAIGNS 

Working out communication scenarios

Advertizing mediums in all interactive formats

Media-planning and posting 

Sponsorship, integration and other forms of unconventional 

presence 

Analysis and assessment of efficiency 

Gillete

Realization of prize action on a

turn-key basis. 15 thousand

prizes were given out, among

the prizes charging

subscribersaccounts through

gain.

Redd s. Virtual boutique

The idea of a virtual shop of

prizes brought real results 70

thousand participants, 300,000

SMS

«Life-hack» community

Conversion: 60% of 

web-visitors involved 

through advertising 

became participants in 

the community. 

Learn more on  http://portfolio.promo.ru

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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CONSULTING AND MARKETING RESEARCH

OJSC MTS 

Online strategy for 2007

SOCHI 2014 

Complex program of development for 

2009-2014

Strategy for using new media 

Research in the company s communication field

Sectoral Internet reviews, monitoring of competitive activity

Internet and mobile project audits 

OJSC «UralSvyazInform» 

Marketing research for IPTV content
«Delovoy Mir»  LTD 

Program of Internet asset development

Gazprom-media

Internet strategy

Learn more on  http://portfolio.promo.ru

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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MOBILE MARKETING

Mobile SPEEDometer

The first Russian 

marketing action using 

SMS

Promotional action of 

gin tonic

First Russian large-

scale promotional 

action using SMS: 6 

million tins, 4% 

response, 80 

thousand 

participants, 180 

thousand SMS

«Bochkarev» 

mobile campaign

Games for 

mobile 

telephones 

over 100,000 

downloads, virus 

popularity

Action «My Moment of 

Fame» 

One of the first actions 

using MMS

Learn more on  http://portfolio.promo.ru

Interactive in traditional media posting

Sale promotion, BTL-action support

Collection of information, «hot lines» 

Information support

Brand content from the advertiser

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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RANGE OF MULTIMEDIA SERVICES

Multimedia presentation 

for holding «Sukhoi»

With our presentation, 

the Chief Executive 

Officer of the holding  

«Sukhoi», Mikhail 

Pogosyan, made a report 

for the English lords in 

the Sir Tomas Sopvich 

Society. 

Sochi 2014 Internet

support

Multilingual site. Live 

video cameras in the 

mountains. Live 

broadcast of video 

conferences. 

Kent Concept Club 

Interactive gaming 

terminals became a hit 

for parties in 12 cities 

in Russia - over 90% 

of guests became 

interactive 

participants. 

Teaching CD Alfa TV 

Creation of an 

infotainment teaching 

channel

Creation of presentations and teaching aids 

Audio and video magazines

Entertainment and gaming CDs

Multimedia stalls

Video portals

Learn more on  http://portfolio.promo.ru

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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INFOTAINMENT-PROJECTS FOR ADVERTISERS 
VIRUS PROJECTS

«StayAlive until the

Vacation»

The first Russian 

«video-virus» 350 

thousand forwardings! 

The project was on the 

short-list of Cannes 

Lions 2007 (jointly with 

IQ Marketing)

Anthology of networking folder 

«Pyatnitso»

Real best-seller the book was 

a best seller in the category «at 

the price over 1000 rubles» in 

2007.

Video quest of players 

X-cube

Video encyclopedia of 

young people s music 

styles 

Creation of entertainment, gaming and subject projects

Creation and spread of virus memes

Work in popular Internet communities

Development of communication scenarios

Learn more on  http://portfolio.promo.ru

«Lingvomania in «V 
kontakte»
Online-game for studying 
foreign languages  
Task: to score in the 
ratings and collect letters 
460,000 installations per 
month 
60,000 active users per 
week

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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COMPLICATED TECHNOLOGICAL BTL-ACTIONS

Technological equipment on 

the Mazda stand at the 

Autosalon 2008

Technologies of online-

broadcast, Bluetooth, jest 

point 

Integrated action of beer 

«Amstel» 

80 thousand content 

downloads from Bluetooth 

guns

Motorola stand in Russian 

Fashion Week

Unique presents for visitors 

the possibility to receive a 

video montage with their 

participation 

Event and entertainment marketing concerts, parties, mass 

entertaining activities 

Trade show marketing ïpresentation of new products, company 

stands at exhibitions, mini actions for press conferences and 

presentations

Providing billboards and promo-staff for traditional reporting services 

and BTL-actions with high-technology devices

Learn more on  http://portfolio.promo.ru

http://portfolio.promo.ru/
http://portfolio.promo.ru/
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Interactive is prize-winner of numerous 
professional awards and festivals

Frontline clip "Philips Xenium" won the first prize in "Rich media" nomination in 
the Second Russian advertising contest ñPROFIò.

2 multimedia works developed by Promo Interactive won the first and the 
second prizes in the XIVth Moscow International Advertising Festival.

Six projects by Promo Interactive became the prize winners in the XIIIth 
Moscow International Advertising Festival.

Two projects by Promo Interactive won the prizes in Russian advertising contest 
ñPROFIò.

Three projects by Promo Interactive won the first prizes in the XIIth Moscow 
International Advertising Festival in all nominations for Internet 
advertisement.

Promo Interactive won the first prize in ñBeyond the bannerò nomination in the 
XIth Moscow International Advertising Festival for one of the first rich-media 
works in Russia - Frontline-clip of the new Volkswagen Beetle for Divers 
Motors company.

http://images.yandex.ru/yandpage?&q=1716010713&p=5&ag=ih&rpt2=simage&qs=stype=image&nl=0&text=%CD%CF%D3%CB%CF%D7%D3%CB%C9%CA+%CD%C5%D6%C4%D5%CE%C1%D2%CF%C4%CE%D9%CA+%C6%C5%D3%D4%C9%D7%C1%CC%D8+%D2%C5%CB%CC%C1%CD%D9
http://www.vkpm.ru/a_php/ESLenta/images/29143_2_1087481809.jpg
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Our cases

Survive Till Vacation www.dozhivi.ru

Client: DANONE (Actimel)

Message: Stresses kill immunity, So to survive 

till vocation you need to strengthen immune 

system.

Comm. Strategy: We developed web-site with 8

videos about office life and game ñBeat Your Bossò.

Videos show what happens with office people that 

don t͍ drink Actimel

Active promotion within online communities 

Impacted viral spreading of www.dozhivi.ru

Results: More then 350 000 of videos downloads.

Videos were shared by users at Youtube.

CannLions Short List in 5 categories
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Our cases

Hunting School

http://www.stimorol-ice.ru/

Client: Stimorol

Goal: to build an association of Stimorolbrand 

and gender relationship as support of TV ad 

campaign (pre-historic girl chases prehistoric 

boy)

Comm. Strategy:

We developed and promoted online community 

dedicated to pick-up.
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Our cases

Client:

Private Investor

URL: http://veshizm.ru/

Project: Veshizm.ru

Community of consumers (social network)

Key idea:

Online community where 10consumers can 

describe and discuss stuff they have owned or 

would like to have
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Our cases

Client: Sochi 2014

Olympic committee

URL: http://sochi2014.com

Project: loyality program for Sochi 2014 based on 

web-site with online video translation
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Our cases

Client: KlosterfrauHealthcare Group

Project: NeoAngin

URL: http://www.neo-angin.ru/

Flash-game integrated into web-site and

social communication channels, such as

social networks.
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Our cases

Client: ParlanPublishing House

Project: Sex&theCity

Social program in all communicative channels with

viral effect.

URL: Http://www.sexandthecity.ru/

(made by other company)

Made on 3 parts:

Different competitions on

web-site with motivation program

integration in social networks with virtual

brand ambassador vidgetsand interactive banners.
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Our cases

Client: Russian Insurance Union

Project: http://namdorogu.ru

Goal:To educate children on safe behavior on the

road sindigital.

Comm.Strategy:

The agency in conjunction with ñEstesstvennoò 

agency developed promo site for children. Funny 

stories, targeted games and drawing, contests, are 

meant to educate and entertain in easy way.

Web site was promoted via media campaign, within 

online communities and video hostings

Results:168000uniqueusersvisitedwebsiteduring1m

onth.

Costperuniquevisit6RUR
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Our cases

Project: multimedia content online shop Omlet.ru

Client: MTS

URL: http://omlet.ru/

On the request of the client agency has developed a 

concept of multimedia-content online shop with 

users community.

There was written

business development strategy (partnerships, 

copyright management, labels cooperation, etc)

The project was develpedimplemented and 

launched summer Ă09
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Our cases

Life Hackers Community www.life-hak.ru

Client: Heineken (Amstel)

Comm.Strategy:

There were developed

Åonline community for lifehackers, where everyone 

can register, post their hack stories and win prizes

from Amstel.

Åwapversion of the community

Åjavagameandmobilecontentdistributedvia153Blueto

othstandsatmallsandbusstopsinMoscowandSt-Pet
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Our cases

Results:411533 mobile content downloads via 

Bluetooth.

More then 280000 downloads on Java game at wap 

site

More then 260000 visitors at www.life-hak.ru,

More then 5000 registered lifehackers,1500 hacks 

published

http://www.life-hak.ru/
http://www.life-hak.ru/
http://www.life-hak.ru/
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Our cases

Client: Nokia Project www.nokiaxpressmusic.ru

Goal: To launch new touchscreen music phone 

Comm.Strategy: The agency developed promosite 

with unique flash audio game. Users were creating 

playlists of original tracks. Public voting was to 

define winners. There was developed widget to 

promote game with in social media 

Results:

ÅDuring the contest site was visited by 93555 unique 

users 

Å3172 users registered (conversion rate 3,3%)

Å2504 users created playlists (action rate 2,67%).

http://www.nokiaxpressmusic.ru/
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Our cases

Client: Dirol-Cabury 

Project: Viral campaign for Picnic chocolate bar

Goal: To generate viral buzz around the product

Comm.Strategy: Agency developed the website with 

ñPicnic5ò band of 5unique characters playing music.

The site was promoted within communities. There 

were generated parodies on Picnic-5, videos placed 

on Youtube.

Results: 60000 visitors from communities in a 

month
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Our cases

Client: Crystal Alcohol Factory

Project: Marketing Communication

Strategy Goal: To reposition brand and increase 

brand awareness. The agency developed 3 stage 

communication including slogan, visuals for all 

channels including web and media split.
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Our cases

Client: Mazda

Project: Presentation of Mazda ʉʍ-9 at Moscow 

International Auto mobile Exhibition 2009

Goal: To launch offer to visitors new opportunities to 

interact with brand and new model

Comm. Strategy: The agency created stands where 

visitors could find out more about the car via friendly 

interface.

They were proposed to download Mazda ʉʍ-9

screensavers to their mobile via Bluetooth or visit 

WAP-site. 
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AGENCY CLIENTS
Communication and 

high technology  
Banks and financial services  FMCG and customer services 

Real estate and building 

Automobile industry 

Government and non-government 

organizations 

͵ΜΡΜΦΧΙΥΦΧΖΣ 
ΣΕΥΔΛΣΖΔΡΜδ Μ 
ΡΔΨΞΜ ͽΆ
͵ΜΡΜΦΧΙΥΦΧΖΣ 
ΧΥΨΘΔ Μ 
ΦΣΫΜΔΟαΡΣΗΣ 
ΥΔΛΖΜΧΜδ ͽΆ

Mass media and entertainment industry Network agencies 

http://www.vozmissoboi.ru/
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Interactive is prize-winner of numerous 
professional awards and festivals

Frontline clip "Philips Xenium" won the first prize in "Richmedia"nomination in 

the Second Russian advertising contest ñPROFIò.

2 multimedia works developed by Promo Interactive won the first and the 

second prizes in the XIVthMoscow International Advertising Festival.

Six projects by Promo Interactive became the prize winners in the 

XIIIthMoscow International Advertising Festival.

Two projects by Promo Interactive won the prizes in Russian advertising 

contest ñPROFIò.

Three projects by Promo Interactive won the first prizes in the XIIthMoscow 

International Advertising Festival in all nominations for Internet advertisement.

Promo Interactive won the first prize in ñBeyond the bannerò nomination in the 

XIthMoscow International Advertising Festival for one of the first rich-media 

works in Russia -Frontline-clip of the new Volkswagen Beetle for Divers Motors 

company.



ʘʛʝʥʪʩʪʚʦ 

ʠʥʥʦʚʘʮʠʦʥʥʦʛʦ 

ʤʘʨʢʝʪʠʥʛʘ

Key digital projects

We have accomplished many projects last year. 

Some of our key projects are listed below:

Digital content shop www.omlet.ru for MTS

ÅRedesign of MTS.ru

ÅLife-hackers online community Life-hak.ru and its leverage (Amstel, Heineken)

ÅOnline game promo sites for Nokia

ÅPackard Bell. Media and Social Media promotion campaign

ÅAlpha-StrakhovaniyeLife corporate site

ÅLuk-Oil MaslaCorporate web site

ÅSochi 2014, website with video broadcasting of Sochi http://sochi2014.com 

ÅDigital Marketing Communication Strategy for Gazprom-Media
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Our events

The agency also runs:

Åinternet marketing, mobile marketing and entertainment marketing seminars

ÅçGolden WAPè award and Viral Award

ÅçThe Night of Internet Eatersè show
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Promo Interactive recommended by
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Persons

People are the main active of our Company. We know and can do a lot. We are ready to share this 

experience with our present and future customers!
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Promo Interactive
info@promo.ru

www.promo.ru

Phone: (495) 797-57-80 

Fax: (495) 771-60-10

Address: 121099, Moscow, 

Spasopeskovskiy pereulok, 

7/1, building 1
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