Promo Interactive

Innovative marketing agency

Client promotion services in all new channels
of communication: internet, mobile space,

multimedia
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Promo Interactive

We are the unique Russian marketing agency,
capable of carrying out operations

of any complexity

without outside help.

Act on the advertising market since 1997.
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OUR APPROACH IS AN EFFECTIVE AND
ACTIVELY DIFFERENT WAY OF WORKING

Promo Interactive mission i the search for, and implementation of innovations,
creatively different solutions in the area of marketing communications.

We offer our clients:

4  ideas which stand out against a general background;

4  solutions which take into account the most prospective media and technology
tendency;

4  results which are fully adapted for defined tasks and are the most effective.

Over the last ten years we have created:
#  Ateam capable of launching and supporting complex projects;

s  The technological basis for fine-tuning the most difficult scenarios in all
interactive and traditional media;

s  Examination to provide effective marketing scenarios including new ones
uncertified in our market scenarios
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Three waves of iInnovation

New technologies:
WAP, JAVA,
Bluetooth and others.

y 4

New scenarios in v

marketing
communications:
entertainment, viral
marketing,
community building
and others

New marketing
channels: internet,
mobile space,
multimedia
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13 years of presence on the market, earned expertise, technological base,
resources of other companies in holding company Next Media Group allow us
to provide the following range of services:

> > > > > > D> > D>

New media consulting and marketing research

All the range of web sites production

Design of new brand styles

Multimedia development

Audit, creation, and optimization of the web sites

Mobile marketing development and performance

Creation of new technological solutions in marketing environment
Holding and technical support of BTL-actions

Creation of original promotional formats, including creative entertainment
and content projects for advertising ﬁv’
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General facts

Agency has more then 70 employees on board.

Development Dept. (30)

Media Dept (4)

Research Dept (2).

SEO and SM Dept (3)

Creative Dept (2)

Accounts Dept (15)

Financial Dept. (5)

Administration and Management (10)

We occupy 2 floor office near Smolenskaya metro (Spasopeskovskiy per. 7\1)
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Our streinghs

We offer our customers:

Ai deas that really stand out
Asolutions that employ the most perspective trenc
Aresults that meet their business objectives and

We have:

Aa solid team competent to develop complex projec

Aa strong technol ogical base that allows to i mpl e
interactive and traditional media;

Aexpertise i mplementation of marketing scenari os,
market.
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Our history

Timophei Bokarev
Next Media Group President

Graduated Moscow Institute 0O
Radiotechnology, Electronicsand Automation
Technology. One of the founders of Russian
Internet advertising market. Currently,

considered as fi g u in inovational marketing.

A founder of Promo Interactive agency, aco-
founder of PlayMobile and Next Media
Entertainment. In 2004, became CEO of Next
Media Group Holding

Eugeniy Atin
Promo Interactive General Director

In 2002, graduated Moscow State Technical University

named after Nikolai Bauman. Has Master's degree in
¢clnformation Processing Syst
Systemseée. Worked for McKinse
Worked as project manager. Also participated in

conception and implementation of over 200 projects

relating to construction of automated systems for

enterprise management an EBsystem development. Has

been with Promo Interactive since 2003. Prior to June,

2007 was Head of Internet Solutions Dept.
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Our history is 10 years of pioneering.

A 1 9 iiBt internet advertising agency founded in Russia
A 1 9 Fi®t-ever Flash banner at the Russian market

A 2 0 ihe publishing of "Internet Advertising Encyclopedia” -Russia's first book on
internet marketing which had been an ABC of that time for many of those who
have since become prominent internet professionals

A 2 0i0alinch of rich-media ad format at the Russian market

A 2 0 itrigt-ever SMS promotional campaign in Russia

A 2 0i0n8 conducted first ever Mobile Marketing seminar in Russia
A 2 0 Uiist-ever BTL campaign using Bluetooth technology in Russia

A20i0Me published first ever anthology of internet
unique digest of viral content .

A 2 00w started channel retranslation on web and wap platform

A 2 01\ started new trend -e-commerce i online-shops production with online
and offline components. We started new trend in social media: application for
brands promotion and started trend of Leads in media Campaigns

-
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INTERNET AND MOBILE SOLUTION:

4 Audit, development, optimization

s Corporate and promo sites

& Intranet and extranet systems

& Infotainment projects (games, content, etc.)

4 Mobile projects

B e T~
: O Por®ponrt.
J | 5asagpcint!

OBbEAWHEHHDIE KOHAWUTEPDI

Pall Mall club
Game-portal turned into
social network for cigarette

Sukhoi SuperJet100 Site ~ Mobile photography LG

Photorealistic 3D- wow competmgn Chocol customers. Over 20
models have helped t Unprecedented in ocolate . thousand . people
0dels have helped to Russia, the number of «Vdohnovenie» campal.gn
erform the possibility of ' regls?ereg with passport
E idina d P ’ Y ballot papers for the The culture has never data
ul Irf1tg ﬁomgs ||c contest was over been so popular before:
aircraft effectively 12,000 Over 60 thousand ﬁf
participants in two months
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ADVERTISING ON THE INTERNET AN
INTEGRATED CAMPAIGNS

s Working out communication scenarios

b WTE.

% Advertizing mediums in all interactive formats

s Media-planning and posting
# Sponsorship, integration and other forms of unconventional

presence

s Analysis and assessment of efficiency

Gillete

Realization of prize action on a
turn-key basis. 15 thousand
prizes were given out, among
the prizes charging
S u b s c r acdoents sthrough
gain.

REDDS

R e d d Visual boutique

The idea of a virtual shop of
prizes brought real results 70
thousand participants, 300,000
SMS

Learn more on http://portfolio.promo.ru / / \

ganoman ; K3y,
oy,

AMSTEL

Kax cnacrm
= MOBHABHMK. ..
Tot snaewns XAK?

« L i-hfaec k »

community

Conversion: 60% of
web-visitors involved
through advertising
became participants in
the community.
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CONSULTING AND MARKETING RESEARCH

& Strategy for using new media

s Research in the company s communicatio
# Sectoral Internet reviews, monitoring of competitive activity
4 Internet and mobile project audits

J

A3TTPOM-MEAVIA
W

QRS

Gazprom-media

OJSC MTS SOCHI 2014 Internet strate
Online strategy for 2007 Complex program of development for gy
2009-2014
=. M3paTenbcTeo "
i' AEJTIOBOM /¥ UP

ypanceszsundopm  BUSINESS w ORLD

®
Penytauusa, nposepeHHan spemexHem! W

OJSC «UralSvyazlnford®be| ovoy Mir » LTD mo
Marketing research for IPTV content Program of Internet asset development 06| dis s s
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MOBILE MARKETING

# Interactive in traditional media posting

s Sale promotion, BTL-action support

#Coll ection of information, «hot | ines»
# Information support

4 Brand content from the advertiser

Promotional action of
gin tonic

«Bochkarev»
mobile campaign

Games for First Russian large-
mobile scale promotional
.&@g\ telephones : action using SMS: 6
£ A R O over 100,000 NLEEEE  million tins, 4%
: fsr%‘{ Eaa downloads, virus Mepo3 kg response, 80
o popularity \ thousand
“ NPAMO B MOBHNbHOM . .
e @) participants, 180 _
thousand SMS Action «My Momer
Fame»
NELTHARDH Oqe o;/lt&% first actions
using
PR Mobile SPEEDometer ﬁ’f
The first Russian
marketing action using
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RANGE OF MULTIMEDIA SERVIC

# Creation of presentations and teaching aids

KeNT
Kent Concept Club
Interactive gaming
terminals became a hit
for parties in 12 cities
in Russia - over 90%
of guests became

interactive
participants.

4 Audio and video magazines

# Entertainment and gaming CDs

# Multimedia stalls
#'Video portals

.
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Sochi
support
Multilingual site. Live
video cameras in the
mountains. Live
broadcast of video
conferences.

2014 Internet

Learn more on http://portfolio.promo.ru
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"::'.'___,." Sum
Multimedia presentation
for holding
With our presentation,
the Chief Executive
Officer of the holding
«Sukhoi », Mi
Pogosyan, made a report
for the English lords in
the Sir Tomas Sopvich
Society.

7\

A Anbda-bankK

Teaching CD Alfa TV

«Creatiormobhan »
infotainment teaching

channel
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INFOTAINMENPROJECTS FOR ADVERTISER
VIRUS PROJECTS

4 Creation of entertainment, gaming and subject projects
4 Creation and spread of virus memes

s Work in popular Internet communities

s Development of communication scenarios

«Lingvomani a i n« &tVaAlive until the

kont akte» Vacation» ﬁn;h;l;gi/ Or: rile‘iwgrlgng folder \)éiiﬁggueﬂ of players
fOnIme-game for studying The f|rst R_ussmn Real best-seller the book was vigeo encyclopedia of
orelgnlanguages «VvVi de a u3bd a best seller i 4 h Ad 190 T o
Task: to score in the thousand forwardings! fhoe fice over ylo 093 : o3 - F5e§ <>
ratings and collect letters The project was on the P styled u

460,000 installations per short-list of Cannes 2007.

month Lions 2007 (jointly with W

60,000 active users per IQ Marketing)

week
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COMPLICATED TECHNOLOGICAAMIMTONS

# Event and entertainment marketing concerts, parties, mass
entertaining activities

# Trade show marketing T presentation of new products, company
stands at exhibitions, mini actions for press conferences and
presentations

% Providing billboards and promo-staff for traditional reporting services
and BTL-actions with high-technology devices

MOTOROLA
: : _ Technological equipment on

Motorola stand in Russian Integrated action of beer the Mazda stand at the
el «Amstel » Autosalon 2008
Unigue presents for visitors 80 thousand content Technologies of online- W
the possibility to receive a downloads from Bluetooth broadcast, Bluetooth, jest
video montage with their guns point ’ i
participation 0c¢ j didsflse 5
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Interactive Is prizewinner of numerous
professional awards and festivals

Frontline clip "Philips Xenium" won the first prize in "Rich media" nomination in _
the Second Russian advertising contest "ThPROFI 0.

2 multimedia works developed by Promo Interactive won the first and the
second prizes in the XIVth Moscow International Advertising Festival.

Six projects by Promo Interactive became the prize winners in the Xllith
Moscow International Advertising Festival. =

ORIPE OLCDAALD MAIATS

Two projects by Promo Interactive won the prizes in Russian advertising contest ilﬂﬂ 00
APROFI oO. -
Three projects by Promo Interactive won the first prizes in the Xlith Moscow A4
International Advertising Festival in all nominations for Internet N/
advertisement. Ve
PROFI
Promo Interactive won the first prize ingnBeyond the ban

Xlth Moscow International Advertising Festival for one of the first rich-media
works in Russia - Frontline-clip of the new Volkswagen Beetle for Divers
Motors company.
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Our cases

Survive Till Vacation www.dozhivi.ru

Client: DANONE (Actimel)

Message: Stresses kill immunity, So to survive
till vocation you need to strengthen immune
system.

Comm. Strategy: We developed web-site with 8
vi deos about office Iif
Videos show what happens with office people that
don t drink Actimel

Active promotion within online communities
Impacted viral spreading of www.dozhivi.ru

Results: More then 350 000 of videos downloads.

i 7 ACTIMEL MPEAYNPENIAET: CTPECC OCRABNAET SALUNTHYHO CHCTEMY BALUETO OPTAHMIMA ° aurim,
Vldeos_were shared _by users at Yout_ube. T e ot Ny N PN | &8
CannLions Short Listin 5 categories S
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Our cases

Hunting School
http://www.stimorol-ice.ru/ |_u|(om

Client: Stimorol Zm .

Goal: to build an association of Stimorolbrand OXQT

and gender relationship as support of TV ad

campaign (pre-historic girl chases prehistoric r«t - d" FNABHOE CEFOAHA
boy) TBO" l‘{IAH Moveer! Fags 1608 a0
HA BIVKARLLA MECRL AQUeL (BMSSTE ERIE0 0O L
Comm. Strategy: SR
We developed and promoted online community X ssmomsins sy oo =
dedicated to pick-up. G — N s, s
: T
9 & - OTEsh w3 W(M&M FEIANEHA :nnmnuonsnu»n:il ro:au H ApGHEECH CHOKS
(,;, MIOMZ WM NIMLLEH 34102 43 OROTY UENGH — ITO MaRHOE CSroaHR N BCsraa.
PNt~
Mpoaonw=) 33NHCGA3TE DXCTHIES ’ :3;”::« 8 LeCe!
(ﬂ j DICLERII M. SO AGADRAb, z
FAPAICTPNDIICA KK LMILERS ;"':f' R A it St
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Our cases

Client:

Private Investor

URL.: http://veshizm.ru/

Project: Veshizm.ru

Community of consumers (social network)

Key idea:

Online community where 10consumers can
describe and discuss stuff they have owned or
would like to have
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Our cases

Client: Sochi 2014
Olympic committee
URL.: http://sochi2014.com

Project: loyality program for Sochi 2014 based on
web-site with online video translation

i (T " Ry
:&;ﬂg‘(}h‘};‘nl ;'.,I"d i 3}‘ w4

Cfm‘muy 4o fhe Fituve

AN OOOR AU AOWNARIA  (ORMGKEA  IIRCCA  TACOMERATEBRCTRG
.

EEAUMI A TIRSA B A% R " LA L U
PONTRETL
Mece | . FIEEERE L S e ".““ PO D atare
9 [T
Lins » - O TLAPAIMAY B R AR 'Pl 'V ATTA S
TSP CHM 18 INTEIECIAY .
Nl PSS

Y REPA B RO
oI
e Tone B Mg deee

BCIA com - 1ML PRI MU O
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Our cases

Client: KlosterfrauHealthcare Group
Project: NeoAngin

URL.: http://www.neo-angin.ru/
Flash-game integrated into web-site and
social communication channels, such as
social networks.

SONTOF WEE
.~

»

Heo-aHrmH*
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Our cases

Client: ParlanPublishing House

Project: Sex&theCity

Social program in all communicative channels with
viral effect.

URL: Http://www.sexandthecity.ru/

(made by other company)

Made on 3 parts:

Different competitions on

web-site with motivation program

integration in social networks with virtual

brand ambassador vidgetsand interactive banners.

COBEPH CEBE MY)XYHMHY!

MY>XYHHBI - 3TO NPOCTO

JIETAJIb CTHILHOM XKHU3HH MYXYHHBI - 3TO NPOCTO
JAETAJIb CTHIIBHOM KHM3HM

NY30MEP 2008Pink
L) L L
235345
SECCMEICASH HEM X DmB a3m ','41: 'IE :
Interactive
Bcrynau806§uecrso ’ 0c¢j dZsflso s
Sexz=City  : ' dgdzts 0 Oy d s dzdzts © t5
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Our cases

Ve

Client: Russian Insurance Union = \ ) |
Project: http://namdorogu.ru a e

Pt w5 S ®
—v-—--““'"‘—.“.,._.—-

Goal:To educate children on safe behavior on the = b e e
road sindigital. |
Comm.Strategy:

The agency in conjunct.i
agency developed promo site for children. Funny
stories, targeted games and drawing, contests, are
meant to educate and entertain in easy way.

Web site was promoted via media campaign, within
online communities and video hostings
Results:168000uniqueusersvisitedwebsiteduringlm ™
onth.
Costperuniquevisit6RUR

N

vy NAA LS
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Our cases

Project: multimedia content online shop Omlet.ru
Client: MTS
URL: http://omlet.ru/

On the request of the client agency has developed a r L

concept of multimedia-content online shop with
users community.

There was written

business development strategy (partnerships,
copyright management, labels cooperation, etc)
The project was develpedimplemented and

| aunched summer AO09

0 e Bxoa Pervcrpauns

KYTN TPEK —
nonyuyu ans6om F\
c21anpens =

Wpaknuin
«Cpenatwar 18

promo

Interactive
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Our cases

Fl ﬁﬂ.%.{.{ - ‘g‘[‘t{

coobulectso nawq> Xakepos Tcnua e - s g (2 PERIPORME 0 B ENERHOTO YOS VA
Life Hackers Community www.life-hak.ru
Client: Heineken (Amstel) BanoN\a“ Kz,
Comm.Strategy: nony s,
There were developed .'5.1'2:’.'.‘.'.‘.?.'.‘....
Honline community for lifehackers, where everyone m——

Xouews rakxe? Mpuaymait naiid-xax!

can register, post their hack stories and win prizes
from Amstel.

A w aversion of the community

Aj avagameandmobil econt e

(o Nyywwe nandp-xaku Heaenu OTOMNLTPYATE NUWHEE
OCTABBTE NYYWEE

38| Kak npoecth yro-To
i 32NpeTHOE MUMO OXPaHHIKOB
g B0 i

'Wsr}ﬂ"“’ Mo..y

othstandsatmallsandbusstopsinMoscowandSt-Pet e
W i

3.5 CroBopoaa.)Kup. Harap.

EC/M CKOBOPORS CBROCHA TONCTENA Croem

N NARD-XAK

COMBURTTBD MG EIARpo

o YMACTEYW B EDHIYRCE
-i- BIATPA MIPH3

@ KEOHKYPC

& MCTOPMA NARD-KAKIHIA
& DONEOPKA NAHD-XAKOR
& NYHIWME XAKW HERENK
@ MP3MY3BIKA

-

cenw | JEVE-MEE

L Ee | TPEHMPY A MO3 T prOl‘nO
)
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Our cases

Results:411533 mobile content downloads via "'?_-Ll NAR®O-XAK a raiowe: IPod Classic B

L COOGU.leCTBO nawcp-xaKepoe Towossnpesara -5 paagerm Kowepe' 1100 PEIVTIPEKIAEM O BPELE YPEGMEPHOTO YTIOTPESMEHA TWBA
Bluetooth.
More then 280000 downloads on Java game at wap ™" kg =50 BRI e ST s s (B
S I te :;;1::%“ Mpasuna akum rl:l:&n;ﬁn::uun o MoBeguTen ﬂ;ysg‘a aKLm Java-umpa MP3 mysbika
More then 260000 visitors at www.life-hak.ru,
More then 5000 registered lifehackers,1500 hacks

published

------ HY U Rcuhciv JiySWWcjian@-Rakn

cAac
l DoBaenTs Xak

3.8
8 mas 2008 /21:25
Mpycnan: Konfetka

Kak NPOHEeCTU YTO-TO

Lecio 3anpeTHoe MMMO

Kaxayo Heaenio aeTop nand-xaka,
HABGPABILET0 MAKCHMYM FONOCOE, OXpaHHWKOB

nonyaet pod Classic, ¢ 80 6 namati Crioco nogxoanT Ana Aesyued))
Ha BopTy. BosumTE NauKy U3 nog
MPOKNAAOK (ECAM 4TO-TO Bonbuoe
HAA0 MPOHECTH, HanpMMEp
GyTeinky nMea, To GOy, THna
MaKCH Y BAC))), & NoMeHbWwe,
HanpuMep HOTHK, TO

nomeHs e

24 koumerTapan

B3JIOMAW JKW3HD! Kommexruposars

MONYYU ITIABHbIW 1PU3!

Uepes 83 MECALA Ml NOAEEARM OBLME HTOM KOHKYPEa W ABTOP Nakd-XaK, 4 mecio =
Habpaswero GONbLE BCeX FON0COE 33 ABA MECALA, NONYUMT MEra-nNpus. ABTOP COBETA, 3AHABWEND BTOPOE MECTO, c 13 wioHa 2008 § 01:20

@E‘JQ :

Contacts Calendar Messages
Cameras Media To-do
O B &
Services Chat Profiles

Interactive
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Client: Nokia Project www.nokiaxpressmusic.ru oA
Goal: To launch new touchscreen music phone
Comm.Strategy: The agency developed promosite

with unique flash audio game. Users were creating T fl MY3bIKA JKAET
playlists of original tracks. Public voting was to , HALLINX ]
define winners. There was developed widget to Lo .
promote game with in social media ' ’

. PEVTUHT MNEA/ACTOB
Results: .. 3
ADuring the contest site
users

: Nastya

BCENBAMCTH

A3172 users registered (

A2504 users created playlists (action rate 2,679

0c¢j dzsflso ts
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Our cases

Client: Dirol-Cabury

Project: Viral campaign for Picnic chocolate bar
Goal: To generate viral buzz around the product
Comm.Strategy: Agency developed the website with
APi cnic50 band of 5uniqg
The site was promoted within communities. There it S
were generated parodies on Picnic-5, videos placed = X cosypi ceoi e
on Youtube. g

Results: 60000 visitors from communities in a , vosoay

month -8 et TP )

promo

Interactive
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Our cases

Client: Crystal Alcohol Factory
Project: Marketing Communication

Strategy Goal: To reposition brand and increase
brand awareness. The agency developed 3 stage
communication including slogan, visuals for all

channels including web and media split.
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Our cases

Client: Mazda

Project: Presentation of Mazda ¢ m-9 at Moscow
International Auto mobile Exhibition 2009

Goal: To launch offer to visitors new opportunities to
interact with brand and new model

Comm. Strategy: The agency created stands where
visitors could find out more about the car via friendly
interface.

They were proposed to download Mazda & m-9
screensavers to their mobile via Bluetooth or visit

WAP-site.
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AGENCY CLIENTS

Banks and financial services
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FMCG and customer services
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Mass media and entertainment industry
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high technology
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http://www.vozmissoboi.ru/

Interactive Is prizewinner of numerous
professional awards and festivals

Frontline clip "Philips Xenium" won the first prize in "Richmedia“"nomination in
t he Second Russian advertising contest APROFI o0.

2 multimedia works developed by Promo Interactive won the first and the
second prizes in the XIVthMoscow International Advertising Festival.

Six projects by Promo Interactive became the prize winners in the
XlllthMoscow International Advertising Festival.

Two projects by Promo Interactive won the prizes in Russian advertising
contest APROFI 0.

Three projects by Promo Interactive won the first prizes in the XlithMoscow

International Advertising Festival in all nominations for Internet advertisement.

Promo I nteractive won the first prize in fABeyond
XIthMoscow International Advertising Festival for one of the first rich-media

works in Russia -Frontline-clip of the new Volkswagen Beetle for Divers Motors

company.
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Key digital projects

We have accomplished many projects last year.

Some of our key projects are listed below:

Digital content shop www.omlet.ru for MTS

ARedesign of MTS.ru

A L théckers online community Life-hak.ru and its leverage (Amstel, Heineken)

AOnline game promo sites for Noki a

APackard Bell. Media and Soci al Medi a promoti on
A A'| {Btmathovaniyelife corporate site

A L «OK MaslaCorporate web site

ASochi 2014, website with video broadcasting of
ADigital Mar keting CommuniMedmt i on Str at y for Ga

[ Interactive
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Our events

The agency also runs:

Ai nternet marketing, mobile marketing and entert
AcGol den WAPé award and Viral Award

AcThe Night of I nternet Eatersé show
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Persons

People are the main active of our Company. We know and can do a lot. We are ready to share this
experience with our present and future customers!
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Promo Interactive

info@promo.ru

Www.promo.ru

Phone: (495) 797-57-80
Fax: (495) 771-60-10
Address: 121099, Moscow,
Spasopeskovskiy pereulok,

7/1, building 1
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